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Industries

7 Industries Spanned

Food & Beverage

= Splash Beverage Group

Hospitality

= Salem Waterfront Hotel & Suites

Cybersecurity & Technology

= braXos Security Software
= CyberRisk Alliance

= launchTech

= Martin Enclosures Inc.

=  MylDMatters

Transportation

= OCEANAIR Inc.

Healthcare

= Element Care

Finance

= Cambridge Trust
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Recurring Activities

= Status reports

= Month-end reports

= Account management & client communication
= Weekly status calls & notetaking

= External partner communication

KingFish

MARTIN ENCLOSURES BRAND

King

Fish
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Month-End Executive Summary Report
September 2025

Client: Sensys Gatso

Projects: 25-SGA-001, 25-SGA-002

Service Dates: September 1 - 30, 2025
Date: October 2, 2025

Key Deliverables for the Month

Deliverable

WEEKLY STATUS REPORT

DESCRIPTIGN/NOTES

NEXT STEPS

martin

UPDATE BRAND ASSETS Update and ereate new branded Updated brand style guide COMPLETE
assets to closely align with approved
website design
SITE DEVELOPMENT & ADDITIONAL SUPPORT
PROJECT NEXT STEPS STATUS
SITE DEVELOPMENT '+ Teststaging site, QA layout, UX,and | » Complete desktop and mobile site QA 11/4
search functionality
= Client to popul ging site
©  Part number tables CSV import TESTING
©  Client to populate placeholder 11718
page content
o All placeholder pages 11/18
populated/hidden
* Golive *  Soft-launch website 11720
©  Archive existing website w/o11/17
© Transfer to new site host w/o11/17
© Migrate site to live domain wio 11/17
TRAINING & ONGOING | = _ Provide client with support and + Training guides for 1/

SUPPORT

Client Status Report

training on backend CMS

© MegaNav menu

o Product category banner photos

© Order of products on product
category pages

©_Order of "related products”

% Complete | Notes

80%

Second cut in production

100%  Complete.

[80%

With client for final review.

900 CUNNINGS CENTER
SUITE 307-V
BEVERLY, WA 01915

976.745.4140

Client Month-End Report
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Cambridge Trust

The Work...
4 Infographics, 4 Articles, 4 Social Media Posts, 1 eBook

How I Contributed...
= Article (and copy) QA

= Infographic (and copy) QA
= eBookQA
= Tracking of printing

= Social media post copy/captions

CAMBRIDGE TRUST

WEALTH MANAGEMENT - PRIVATE BANKING

E-BOOK

Building a Best in Cla
401(k) & Retirement F
How Employers Can
Better Employee Out

Scott Tuxbury
Vice President, Retirement Plan Advis

for holitlo e s+ et

Cartinuesto

eBook

“Article #3" The Synergies of Private Banking and Wealth Mana gement

CAMBRIDGE . .
TRUST K‘@E'tsﬁ

PRIVATE BAMKING. WEALTH MARAGEMENT



LaunchTech

The Work...
Messaging & Strategy Support

How I Contributed...
= Strong and weak messaging examples from
LaunchTech’s current website

=  Competitive analysis between LaunchTech, 5SWPR,
prosek and Walker Sands; About Us / Leadership
pages

Strong Messaging from LaunchTech.com

Weak Messaging from LaunchTech.com

Room for Improvement:
“Deli . Extremely vague statement, prowiding no Indication of
age Deli ults thot matter
Home P | Ao st what results are delivered or why they matter.
Strong Messaging:

AR programs are tallored to meet your specific

“LaunchTech’s team is specifically dedicated o distilling complex
technical concepts into digestible and effective camporate
messaging.”

Clearly identifies a real challenge in the

This statement relies on generic agency language that
could apply to nearly any public rations firm and does
not communicate a unique value proposition.

complex
deas) and pasitions LaunchTech as the translator
between technical expertise and clear market
communication.

Connects communications strategy with

fing key performance indicators exceed expectations.”

Uses vague corporate language and promises strong
performance without providing evidence, specificity, or
ifferentiation.

Boin visibility.”

Vague and does not explain where the isibility occurs,
how It is achieved, or why it matters

Elients to achieve their goals.”

This message of being “partners* is typically a common
agency cliché-facks differentiation and fails to
[communicate a distinct advantage from LaunchTech

Bigned to support business growth.”

“Stategic communication yms designed to heip technol

Home Page Strategic communications programs designed o help technology i oy oyt reinforcing the Ides that PR
el contributes to broader business abjectives.
. ’ Ceary communicates the agency's role as @
Helping technology companies tell their stories in ways that
Rt et i strategic storyteller that connects brands with the

sudiences that influence reputation and growth
“Tuming complex cybersecunity mamatives into stares that |
joumalists, analysts, and customers understand. cybersecurity and clearly identifies the aud ences.
" that miatter in the B28 technology ecosystem.
Services Page

Biggest structural difference between LaunchTech and Competitors:

Competitors’ About Us pages answer the question:

= Why should | trust these people with my company’s narrative?

LaunchTech’s About Us page answers:
= Who are these people and what are they like?

Both matter — but enterprise buyers prioritize the first.

LaunchTech vs. Tier 2 Competitors About Us / Leadership page analysis

ﬂLaunchTech ‘ Kll@ﬁlgﬁ

A broad and unspecific claim, offering no explanation of]
how their communications programs contribute to

[messurble growth

Fstrategic” and
fplanation of the

flo explanation of
bute to

imotions.

a
Pofessionalism
Eredible to
Slonals.

pecially careers
fdentity and can
jpared to Tier2

it and does
Bency's expertise,
By they aim

Bt whether or not

fes on tactical
fic value or

§uld be adjusted




Martin Enclosures

The Work...
Branded Stationery, Website Redesign, Google Ads Reporting

How | Contributed...
Business card QA

Email signature troubleshooting

Staging site QA martin

KingFish

Martin Enclosures WordPress/Elementor CMS Guide

QuickLook:

Email Signature % i

Shaun Martin
President & CEO

S
s
i pasme

14 Woodworkers Way
Seabrook, NH 03874

0000 i

CONTACT US

Website fixes and updates
Website ‘go-live’ (moving from staging site to published URL)
CMS training

Google analytics / ads monthly reporting

About Us

At Martin Enclosures, we don't just build enclosures—we
engineer solutions. With a deep commitment to
innovation, quality, and customization, we specialize in
designing and manufacturing high-performance

enclosures that protect critical equipment

CONTACT US

MartinEnclosures.com

martin | Kingrish
NTERNATIONAL ENCLOSURES +Partners



OCEANAIR

We've expanded to Chicage! Visit our Chicage locations page to learn more and meet the team.

The Work — SERVICES ~  INDUSTRIES ~  RESOURCECENTER ~  COMPANY ~
Website Redesign & Tri-Fold Brochure

YOUR GLOBAL
LOGISTICS PARTNER

= Wireframe QA d D 4

How I Contributed...
= Sitemap

= Copy QA
WHY OCEANAIR
= Chicago tri-fold brochure QA &

EXCEPTIONAL SERVICE oo yrY . 2ens
= Website build ‘ s WITHOUT EXCEPTION

PARTNERS

= |mage alt text optimization

+

KINGFISH

g VISITUS ON OUR WEBSITE!

@5 oceanairner © OceANAIR, Inc

2025

Chicago Tri-Fold Brochure

OCEANAIR ‘ KingFish
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2025

Sensys Gatso

The Work...

Brand Video, Brand Video Cutdown & MA Video

How | Contributed...
= Script QA

= Storyboard QA
= VideoQA

= Voice actor selection / capture audio and QA

Sensys Gatso MA Video

Sensys
Gatso
USA

Make Traffic Safer

VISUAL:

SCRIPT: Crashes ars proveriatia. Tnat s why important

sutomates Fame entorcamant

Rhodelsland & 2=
New York
Pennsylvania

Global scale

L B
Years

VISUAL:
25 1530 and tagans 1% om the betiom and take center>

SCRIPT. _and uhy Sensys Gatso s excied 1o patner wih
your communty 1o impiement auormated e anfccement
tochaoozy

8130, New York, Penngyvania, and mare...4nd novw, w¥Te
1083y 1 Sarve T siae o coll Rome

raffic Safer

Brand Video Final Cut

MA Video Storyboard

Sensys
Gatso
Group

I;. g F. ,ﬁ
+Partners



Other Highlights

The Work...
Events, Certifications, Tools & Contributions Beyond Client Work

Account Management
Brand Strategy

Website Development

Competitor Research
Client Relations

= Endicott senior internship expo, November 2025

Campaign Planning

alyn O’Neil

= SEO HubSpot certification D$ervices Intern

arket Analysis

lytics Reporting

= Endicott career fair and employer’s panel, April 2026

= (Client services intern template Trello board

SEO Certified ive Collaboration
=  Marketing and design awards list, 2025-26 List fine Management
Hanlyn O'Neil ience Targeting
ivi The bearer of this certificate is hereby deemed knowledgable about SEO and f jcomunication
" ACtIVIty trac ke r capable of optimizing a website to perform well in search engines SEO & GEO
ject Management
= Intern dictionary riting & Editing
= Professional communication & development Valid from: Feb 25 2026 - Mar 27 2027 Internship Expo Poster
= Cross-departmental communication HUbSPAt Academy é/W.

= Interviewing future intern candidates

HubSp ot SEO Certification ; 2 g*Partners



Technical & Professional Skills Soft Skills

» Client / external communication formatting * Professional confidence

* |Internal resource development = Cross-team collaboration

=  Workflow organization = |nitiative & ownership

= (Client services team support = Adaptability in agency environments
= Process documentation = Time management across priorities
= KingFish / Wetware marketing activity * Public speaking at events/panels

=  Problem-solving independently
= Attention to detail

= Translating complexinfointo usable resources
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+ PARTNERS

KINGFISH

2025

©

Platforms / Tools Used

Ui © X 0 .

Yoast SEO Elementor Acrobat PowerPoint SEMRush HubSp ot Google Analytics

A CF

Google Ads Slack ClickUp Figma QuickBooks Excel StockPress

M0 E Ve

Word WordPress Trello LinkedIn Outlook Vistaprint Teams
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Thank You

KingFish

Partners

Independent. Full service. 25 years and running.

KINGFISHANDPARTNERS.COM
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